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Cancelled conferences donate food and give back to community 
 

Food for 575 delegates from two cancelled conferences in Auckland and Nelson last week has 
been donated to those in need. 
 
The hotel industry’s Maximum Occupancy conference in Auckland, and the Seafood New 
Zealand conference in Nelson had catered to provide morning teas, afternoon teas, lunches, 
and dinners for all participants for two days each. 
 
Business Events Industry Aotearoa (BEIA) Chief Executive, Lisa Hopkins says these are 
examples of COVID-cancelled business events where, rather than wasting resources, 
organisers have partnered with community organisations to help those in need. 
 
“We know business events are good for the communities where they happen, bringing not only 
revenue, but also a wider social legacy. Now, even during a lockdown, business events still find 
ways to make a positive community impact,” she says. 
 
Maximum Occupancy conference organiser, Garrick Loft, General Manager of Fastrack Digital,  
says the food for 275 delegates at their two-day annual conference, scheduled for 18 and 19 
August at Aotea Centre, was catered by Urban Gourmet who have a relationship with Auckland 
City Mission to donate food.  
 
“Using this already well-established partnership, we were quickly and safely able to donate our 
fresh food and produce to people who needed it. 
 
“While we always knew that a new community outbreak might affect our event in some way, to 
have it happen 12 hours before the exhibition floor opened left us with some unique issues to 
deal with.  
 



“I am so glad that working with Urban Gourmet, we were able to ensure all perishable food was 
donated to the Auckland City Mission within hours. This meant we were able to pay it forward to 
Tamaki Makaurau and bring some positivity on a difficult day,” he says. 
 
The Seafood New Zealand conference to be held on 19 and 20 August, was organised by event 
management company, Lime and Soda. Some of its food was provided directly by New Zealand 
seafood companies attending the conference, and some provided by the venue, Rutherford 
Hotel Nelson. It was all donated to the Nelson Environment Centre Kai Rescue programme.  
 
Seafood New Zealand chief executive, Jeremy Helson says he was deeply disappointed the 
conference could not go ahead, but the current COVID-19 climate made the decision inevitable, 
and the right thing to do.  
 
He thanked the Nelson Regional Development Agency, the seafood companies who donated, 
and particularly Rutherford Hotel Nelson for collaborating to make sure none of this kaimoana 
and other valuable food went to waste. “Without their work, the mammoth effort of redistribution 
would not have been possible.” 
 
“These are difficult times, and some in the community are having a more difficult time than 
others. If this puts a smile on a few faces, we will be happy,” Helson says. 
 
Lisa Hopkins says even when things look dire, our business events sector continues to find 
ways to be a positive light in the community. 
 
ENDS 
 
About Kai Rescue 
The Kai Rescue programme was established in 2017 Nelson Environment Centre with the aim 
of minimising food waste in the community. They partner with more than 60 food recipient 
organisations from the Nelson Tasman region who distribute food to individuals and families in 
need. Kai Rescue runs on the energy and dedication of volunteers who help collect, sort and 
pack the food. 
 
About Auckland City Mission Foodlink 
The Mission’s Distribution Services play an important role in ensuring that donated goods are 
distributed to those in the community who need them most.  
 
Food is a fundamental human need, but this need is not restricted to those able to visit the 
Mission. There are thousands in the community who require a little assistance from time to time 
and there are hundreds of smaller community groups who work to help these people. 
 
To assist these community groups, the Mission receives bulk food donations, splits them and 
distributes them to community food banks between Thames and Kaitaia. 
 
Foodlink regularly supplies food to around 50 food banks and community groups across the 
region. On average, the Auckland City Mission distributes over $1,700,000-worth of food every 
year. 

 
 
Business Events Industry Aotearoa — Background Information 
 

https://www.nec.org.nz/kai-rescue
https://www.aucklandcitymission.org.nz/about-us/


• Business Events Industry Aotearoa (BEIA), formerly known as Conventions and 
Incentives New Zealand (CINZ), is the official membership-based association of New 
Zealand’s business events sector with more than 460 members across a broad range of 
sectors. 

• BEIA works to actively promote the sector for its members and New Zealand, providing 
advocacy with central government and offering assistance, information, professional 
development and real business opportunities to its members. 

• The impact of the sector on New Zealand’s economy includes financial, social, regional 
investment and environmental. In 2019 in New Zealand, it was a $1.45 billion industry, 
with over 3.6 million attendees both domestic and international, employing 22,000 
people. 

• BEIA manages New Zealand’s only national annual trade show MEETINGS. Recently 
held in June 2021, MEETINGS generated $74 million of business for the New Zealand 
industry .  
 

 

https://www.beia.co.nz/

